SOCIAL ENGAGEMENT #1E=2Ed

BACKGROUND Active social life and satisfying interaction with others are associated with positive health
behaviors, greater social support, and better overall health. Thus, social engagement is an important indicator
of social well-being. Language and cultural differences influence how Chinese immigrants engage themselves
in social activities in the U.S.

STUDY RESULTS Nearly all participants reported watching TV at least once a month. Other popular social

activities include reading (84%), visiting relatives and friends (67%), having friends over for a party (63%), and
going out for movies, restaurant, or sporting events (63%).
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CONCLUSION Chinese immigrants actively engage in a number of social activities. Homebound activities
are more popular than other activities among Chinese immigrants. Community centers are important venue
for social activities among Chinese immigrants. To promote active social life, barriers need to be identified and
removed at the individual, community, and societal levels.
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